
BRAND PARTNERSHIP OF THE YEAR 
Please DO NOT PRINT this form. This is an editable PDF form, which MUST be filled in digitally.

REQUIRED INFORMATION

Full Name

Should you win, please provide the name and job title of award collector (you can change up to 1st October)

Job Title

Company/Organisation

Email Address

Work Address

Phone Number

Entry Deadline 19th  June 2026

Recognises a standout partnership between a retailer and a brand (or brands) that delivered mutual value and 
enhanced the customer experience. 

Key criteria: Strategic fit, originality of collaboration, quality of execution, benefits to all partners, customer im-
pact, measurable commercial or brand results. 

What judges are looking for:

	▪ Strong strategic alignment between partners  
	▪ Originality and quality of collaboration  
	▪ Mutual commercial and brand benefit  
	▪ Clear value delivered to customers

Please also provide a minimum of two high-resolution images (300 dpi) to accompany your entry and a  
company logo.  All sections must be completed in order for your entry to be submitted. If you have any queries  
on entries, please contact ellie@retailgazette.com



ENTRY QUESTIONS

Each question has a maximum word limit of 200 words.

What was the objective of the partnership? 

Why was this partnership strategically compelling?



What value did it deliver to customers and to each partner? 

All entries will be reviewed by our judging panel, and shortlisted finalists will be contacted by email on 31st July

How was the partnership executed in practice? 
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